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THE HEADLINE READS “BANNING TOXIC SUBSTANCES”. THE
article continues with statements including “These chemicals are
everywhere; pesticides, paints, solvents, even lip balms and face
creams”, and “Surely Canadian kids deserve the same protection
from toxic chemicals as George Bush is already giving children in
the United States™. You are alerted, shocked and concerned as you
read your paper yet you work in the chemical industry and are well
versed in the risks and benefits of the products we sell. Now
imagine that you are a banker, a teacher, or a homemaker with
these “toxic substances” in your cupboards, in your children’s
rooms. We need balanced representation with the public, we need
them to see evervthing in context, we need to get our story out.

The Canadian Environmental Protection Act (CEPA) of 1999
mandated that Environment Canada and Health Canada must
“categorize” and “screen” substances that are listed on the DSL to
determine whether they are “toxic™ as defined in the “act”. Canada
has had a program in place to review risks of new chemistries
introduced into Canada for over a decade. This program, however,
takes a look back at all of the substances that have existed in the
Canadian marketplace since before 1987, those that the industry
previously viewed as free and clear for import or manufacture.

Healeh Conndaand Fnvironment Coanada completerd the inirial
stage of the review of the 23,000 DSL substances in September and
the resulting list will be made public shortly. It is important to
recognize that this stage was a prioritization exercise and basically
determined that approximately 4,000 substances need further
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attention. It is important to recognize that 19,000 chemical
substances do not need further action. It is also important to
recognize that this is not a final decision for the 4,000 that were
captured. These substances have not been labeled as toxic. The
preliminary review process just indicates the need to take a deeper
look and complete a comprehensive evaluation of their safety by
government together with important usage parameters such as
allowable quantities and safe types of uses.

Existing substances are being systematically reviewed by multiple
countries across the globe but, with the categorization that was
completed in September, Canada is at the forefront as it begins to
release assessment decisions and develop risk management plans.
There is a fear that this will put us on an unlevel playing field in the
global marketplace. There is a fear that public awareness or more
accurately a misinformed public will impact consumer trends and
force our downstream customers to reformulate their products to
eliminate substances unnecessarily. There is a fear of stigma unfaitly
placed on substances critical to our businesses and on the chemical
industry as a whole. It is critical to let all of our stakeholders know
that these 4,000 substances are not banned and can, at this point,
be used in Canada.

To assist with getting the right message acvoss consistently, industyy
has initiated a communication campaign specific to this issue. This
campaign will ensure that industry has a common voice. We are
working with government communications teams to develop key
messages and ensure and that they are reflected in any
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so that the codlition can respond
to inquiries from consumers and
the media in ‘real time'. It will
allow for the greatest potential
o shape messages ancl
communicate industiy's position
effectively. The industry coalition
driving this campaign is mude
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It is important thar employees
at every level of your business
understand the basics of this
program and can effectively
address any guestions that

may be raised by customers,

frends, or family as a result of media attention. Every company
should have someone in place where they can direct questions
and who can communicate these key messages as they relate to
your respective businesses. To assist companies in this outreach
effort, many tools have been developed including fact sheets,
backgrounders, and Q&A documents. These and more information
on the topic can be found at www.ingredientawareness.ca.

Get informed, it is crucial to our sustainability!

Joyce Borkhoff is a member of the Ciba® Expert Services Business Unit of Ciba Specialty
Chemicals. Since October of 2001, Ciba® Expert Services has been providing knowledge-based
consulting services to the manufacturing community. These services, marketed and delivered
independent of the company’s chemical business, essentially grant third-party clients full access
to the core competencies of Ciba Specialty Chemicals. Their clients represent a wide array of
technologies and industries including specialty chemicals, pharmaceuticals, astomotive, textiles,
manufacturing and plastics companies. Ciba" Expert Services global network of experts help
customers in highly regulated industries achieve compliance, efficiencies, anc sustainable
success. Their service portfolio includes: Regulatory Services; Analytical Testirg Services;

Safety Services; Environmental Services; Educational Services; and Color Services.

For more information on Ciba® Expert Services, visit www.cibasc.com/expertservices.

Ciba® Expert Services

Our Knowledge — Your Advantage

Ciba" Expert Services are offered by Ciba Specialty ° Anafyticaf Testing Services

Chemicals to provide a complete package of knowledge- Method Development, Compositional Analysis,
based services to the manufacturing community. Our Application Testing to Corrosion & Materials Testing
clients represent a wide array of technologies and indus-
tries including specialty chemicals, pharmaceuticals, auto-
motive, textiles, manufacturing and plastics companies.

¢ Safety Services
Testing, Auditing, Training & Consulting

e Fnvironmental Services

Our global network of experts help customers in highly Testing, Auditing, Training & Consulting
sting, + g, ) -4 L

requlated industries achieve compliance, efficiencies
and sustainable success. They are hands-on practitioners * Regulatory Services
in the fields of Safety, Environmental, Requlatory and Product Registration, Auditing, Training & Consulting

. Education e Fducational

Based on 100 years of experience in the specialty Standard & Custamer Specific Curriculum
chemical industry, our portfolio of consulting services can
bring products to market faster, increase productivity,

improve product quality and enhance your perfarmance!

For more information contact:

Dean Hamel at 251-436-2397, or dean.hamel@cibasc.com
In Canada contact:

jason Nugent at 888-371-2422, or jason.nugent@dibasc.com
or visit www.cibasc.com/expertservices

Ciba |

Value beyond chemistry
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